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Background Method

“»Colorectal cancer is the second cause of death from cancer in the US and in Colorado Colorado has been active in colorectal screening research and programs in recent years.
Over the past three years the Colorado Colorectal Cancer Task Force, an effort of the Comprehensive Cancer

<+Each year about 620 Coloradans die from colorectal cancer.
process in Colorado, has been implementing a statewide collaboration and intervention in Colorado.

“»As much as 80% of colorectal cancer may be preventable by screening.
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Results For Further Information:

Colorado has been successful in bringing over 30 partners together to increase efforts in education, prevention and Visit the Colorado Cancer Coalition:
screening for citizens of our state. This collaboration has led to multiple interventions designed to increase colorectal
screening that targets the public, professionals, providers, and policy makers.

www.coloradocancercoalition.org
Or call 303.692.2519




